
Restarting 
Business Travel

According to a global survey of small and midsize businesses (SMBs) 
by Wakefield Research, business travelers recognize that travel is 
important to success. While some feel anxious and worried about 
resuming travel, many are excited to get back on the road. How are they 
planning on navigating the new normal? And what can companies do 
to support them? Wakefield’s research provides key insights.

How Small-to-Midsize Companies 
Are Restarting Business Travel 
in the New Normal

Face-to-face meetings remain essential – and can’t 
always be replaced with telemeetings. Without travel: 

expect declines in new business due to 
lack of in-person meetings – this is most
acutely felt in Japan (50%)

anticipate fewer contracts or deals 
that require in-person meetings

51% 43%

96% of business travelers expect their 
employers to proactively take steps to 
improve safety – for example, by:

Making personal health 
screenings for traveling 
employees mandatory 

35%
Implementing 
pre-trip 
approvals  

23%
Providing trainings on how 
to protect their health and 
safety while traveling and 
maintain healthy habits 
while training (42%)  

51%
Providing access 
to updates on 
traveler safety 
information 

45%

How are employees booking travel?

Travelers expect significant changes in their 
travel modes and experiences.

expect to limit 
use of public 
transportation 

37%
predict they will 
use their 
personal vehicle 
for traveling 

26%
expect to prioritize 
direct flights, and 
21% plan to avoid 
airports in major 
cities 

28%
expect enforced 
quarantine upon 
arrival at their 
destinations

22%
expect to have 
regular 
attendance at 
conferences 
and events

68%

of travelers say company trainings would be beneficial.
94%

of employees at SMBs hold themselves most accountable for 
protecting their own well-being once business travel resumes 
– but 17% say their employer will be most accountable.

32%

The most important 
features for mobile 
travel apps are:

49%
Access to safety information 

(in the United States)

56%
Mobile check-in

(in Canada)

50%
Mobile check-in

(in the UK)

Other desirable features 
for travelers 
included: 

36%
Booking of hotel stays and 

air travel (32%)

35%
Trip itinerary viewing and 

management 

25%
Automated expense 

reporting 23%
Automatic notifications of 

out-of-policy booking 

18%
Carbon footprint tracking 

and reporting 

intend to book directly with an airline or hotel. 
21%
expect to first use their company resources, including checking their 
company’s travel agency (18%) and travel booking tool (15%). 

34%
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Source: “Small-Medium Business Travel Report Addendum,” Wakefield Research, July 2020. 

Want to learn more about 
Wakefield’s Research – and what 
it means for SMB travel needs? 
Read the report. 

Learn more

https://www.concur.com/en-us/resource-center/whitepapers/small-medium-business-traveler-report-2020

